Utilizing face-to-face meetings to educate employees

Stein Mart®, a nationwide retail chain, has a vast employee population with locations across the country.
Stein Mart's human resources department had one major obstacle: cormmunicating with their floor

associates.
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As part of an off-cycle voluntary enrollment, Stein Mart leveraged
Personal Communications, Inc. (PCl) to meet face-to-face with each
employee, consistently educating them on Trustmark's voluntary
products and other corporate offerings and initiatives. The success of the
program lead to a multi-year relationship to deliver employee education.
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"We've had Trustmark products from the

very beginning. They feel it's a recognized
brand and that it’s very stable and standard;
they feel security with that brand.”
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